Recognizing the Supporter Life Cycle
and How You Can Manage It

Wednesday, August 19 - 1:00 PM ET

GUEST SPEAKER

Rachel

Mg :
- %zsalsa | |
P Start Presentation T ¢ Slattery




HOME  SERVICES ¥  RESOURCES ¥  COMPANY

Upcoming Webinars o

aplusify.com/webinars

Salesforce® Reporting: Creating e Report

Complex Reports and Maximizing A Conpiu oottt ebintite Pashnm)
Data Accuracy

Thrsday, Saptamber 9-1.00 PM T

o Grow & Retain Members:Customize
Your Joining Process

Thursday, October 15 100 PM ET

Data Migration - The Smart Way

‘Wednesday, Novembar 4 100 PM T

READ MORE




= salsa

./Im\\-
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About Rachel

Partner Manager at Salsa Labs

Worked in nonprofit software industry
for 6+ years

Involved with local animal rescue in
Pittsburgh

Attained MBA in August 2018

rslattery@salsalabs.com
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Agenda:

Intro to managing the supporter lifecycle
Who exactly are supporters
Connect + Engage + Convert

Look for tools to make this happen



Over 3,000 Nonprofits Use Salsa

7
3
s“&d\.’ &1y
Rl 79 .A
S &, H/‘5 v A

- \F’, ‘\.\" .—"__/Q_E I’w
I N I \v‘;,' f\‘ =] ", ‘A.
“Ots FOR ‘!o.rs 3 @ U?;:)nnieague ="%*F\‘QéSCJde Hook A
w b9 ¢ TR

AT
KiDS [(55PHY] & @)

WORLDWIDE. Action Network ..

CLEAN
WATER
ACTION

Vg

/Im(‘



Salsa Client Success
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Managing the Supporter Lifecycle

Driving Support is a Process
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Who are Supporters?
Hint: Not just people who give $55




Many ways to with supporters

Peer-to-Peer conversation
Needs/Services based
Volunteer

Active outreach

Organic search



Not “one-size-fits-all”

Email
Direct Mail
Text Message

Segment & Target

Marketing Automation
€ Email Series
€ Petitions

Engage
€ Sign-up forms




Reach Supporters Where They Want to Interact
and About What is Driving Their Interest




What is the next “ask?”

% Signed up for newsletter...
o Ask for a petition sign
o Ask to share on social

% Volunteered at an event...
o Ask for a donation
o Host an online event

% Made a donation...
o Askto run a Peer-to-Peer
event
o Ask for a larger donation
using ‘next suggested gift’




Engage Allows You to Connect

Online with Your Supporters

Attend Event Fundraise
Donate Speak
Sign Petition Peer-to-Peer
Advocate Letters
Volunteer Text



Managing the Supporter Lifecycle

It’s a team effort!



These are things you learn as you manage:

Who: supporters

What: subject matter

When: timing preference
Where/How: communication type
Why: importance



Online Engagement

Marketing Automation

Email Marketing
Text Message Functionality
Social Publishing
Event Registration Forms
Online Donation Forms

Peer to Peer Fundraising

Advocacy

Offline Engagement

Donor + Constituent
Relationship Management
Database of Records
Track Donations
Cultivation
Direct Mail Solicitation
Query Data

Run Reports




Thank you!
Q&A
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CONSULTING AND MANAGED SERVICES

Salsa & Salesforce

Part 2: Tips to a Successful Integration
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Address

Aplusify

7520 Standish Place #265
Rockville, MD 20855

Contact Us

Aplusify - Your Extended Salesforce Team

APLUSIFY

registered consulting

salesforce pa rt ner

¢

Phone & Email
888-683-8281
wecare@ Aplusify.com

Social Media
Facebook.com/aplusify
Twitter.com/aplusifyllc
Linkedin.com/company/aplusify
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